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Patron Recognition

• Reward Loyal Patrons – discounts/priority booking
• Friends/Membership Schemes
• Manage Details
• Password Resets – email confirmations
• Daily Feed from Database
• No Duplications



View From Seat/Stage

Example 1

Example 2



Up-selling

Allows you to offer tickets for a second event once the 
customer has been assigned tickets for an event.



• Donations – Gift Aided 
and Non Gift Aided

• Ticket Insurance
• Friends/Membership
• Interval Drinks
• Ice Creams
• Programmes
• Tapas/Champagne
• Restaurant Booking –

Confirmation Page

Up-selling



Interactive Seat Map

Example 1

Example 2

Easy for 
customers to 
choose area

Improves the 
customer 
experience



Membership sales

Databox – Sales and Renewals available
Query running in the background to turn ticket sales into 

proper memberships (lapsed & live)
PVM – Memberships available



Switching Online Fees

• From Global Collect to Comms XL
• Money into your account/3 days
• Your name on the customers statement
• Save at least 20p per transaction

• What do you need do?
• Ecommerce MID



Value Add

• Promotion/Offer Codes
• Min/Max Buyer Types – Family
• Price Area Description
• Venue ID’s – GA Space
• Theatre Graphic Images
• Text Changes
• Additional Confirmation Emails
• Links to other offers
• Embedded Links – document available















Thanks for listening and 
any questions?

This was presented by
Nick Kinsella

Technical Account Manager
Tickets.com EMEA

uksales@tickets.com


