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Data Analysis

• Do I have a problem with lapsed attendees?
• Where does my audience come from?
• How can I save money on marketing?



Do I have a problem with lapsed attendees?



Do I have a problem with lapsed attendees?

• Can extract customers from the database who 
have stopped booking by –

• Extracting those who booked prior to a certain 
date (General Purchases – event date 
<01/01/2007 for example then ‘Extract’).

• Using the ‘Exclusive’ and ‘Subtract’ options 
remove those who have booked since this date 
by inserting in the event date field 
>=01/01/2007 for example.  

• Those left in your extraction will not 
have booked since the end of 2006.



Saying ‘welcome’ to new customers 
so they attend more than once

• Can identify new customers by extracting everyone 
who has booked in your date range, then exclude 
those who have booked prior to this. 

• Mailing module – Booking Criteria – Insert event 
date range.  Extract, then ‘Exclusive’ & ‘Subtract’
take out date range and insert <first date of previous 
range.
– Can print labels to send standard letters to these customers.  
– Can use the Databox Mail-merge to write to them.
– Can send a bulk email to these customers 
– Can export records to mail merge from 

Word (to letters or emails).



Where does my audience come from?



Fact

You need to keep a tidy database to look at this!!

Make sure postcodes are tokenised and customer 
addresses entered in a consistent manner.



Extracting Postcode Ranges

• Used for targeted 
campaigns

• Good for analysing 
key areas linked with 
funding

• Ranges can be saved 
to target or analyse 
again



Analyse by is looking at how you want 
the report to be broken down by:

Area – First two letters of postcode 
District- First Number of postcode 
Sector – the last number in postcode

Report on is asking whose postcodes you want to analyse
All – everyone on the database
Run - the people who attended a particular run of performances
Event – people who attended a one of performance

Tick boxes at bottom are way to filter it 
further

Geo Analysis



How can I save money on my Marketing?

• It is important to analyse the 
effectiveness of your marketing.

• Campaign returns report will show how 
effective mailings and emailing have 
been (Reports – Marketing and 
Customer Reports – Analysis –
Campaign Returns).

• Choose relevant mailing from drop 
down and event or range that it 
applies to above.  

• Can also insert an effectiveness date 
and unit cost.

• Can also analyse effectiveness of 
emailings.



The best ways of collecting publicity methods

• Need to setup list of current publicity methods in 
Control – System Control – Configuration – Lists –
Publicity.

• Must keep list up to date.  Can remove items from here 
and still report on them.

• Try to keep list concise and not too long.
• Ensure that all staff are aware of what each entry in list 

is.
• Cashiers need to ask customers how they found out 

about an event.  
• Can report on how many customers are 

not asked with the ‘lost data’ report
Reports – Marketing and customer reports –
Customers - Lost data.



• Can report on publicity 
methods with the Sales 
Profile report.  Reports –
Marketing and Customer 
reports – Analysis – Sales 
Profile.

• In ‘Options’ choose 
Publicity methods, and 
then under criteria choose 
the event or range you 
are interested in.

• Can pull these figures as a 
graph – Reports – Charts 
and Graphs – Publicity.

Reporting on publicity methods



How can I find the best target audience?

• Can look at the booking history for 
those who have already booked for 
the event by running the Purchases 
report filtered to that event 
(Reports > Marketing and 
Customer Reports >Customers 
>Purchases).

• Look for common events within 
these booking histories  and then 
extract customers who have been 
to these events, or events of the 
same type.  Extract these under 
general purchases in Mailing 
Module.
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